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Under Served Markets: A Working
Introduction to Research
The USM handbook draws on the experience of practitioners and also on the
emerging research base. The public policy environment set the context for early
research with an emphasis on the social exclusion agenda and subsequently the health
agenda. Current studies now offer much research which can usefully inform policy
makers and practitioners. Importantly the research base has assisted in moving the
debate from pre – and mis- conception to a more nuanced understanding. Retail-led
regeneration is a complex issue and there is a diversity of types and dimensions of
retail-led regeneration. Research shows that these intimately affect the outcomes of
retail-led regeneration for an area, its retail structure and its residents. The USM
handbook recognises this complexity and diversity and translates it into questions
practitioners should ask in order to get to grips with this complexity. There are still
many gaps in the research but challenges to policy are already evident.
A schema has been drawn up below and the relevant research findings highlighted. A
full listing accompanies the schema. The schema draws on an understanding of the
literature and the research findings. It incorporates the possibility that regeneration
and food provision in under served markets can fulfil a variety of goals and be
achieved in different ways.
All references listed in the schema are hyperlinked to the entry in the fuller listing of
relevant references. The full list comprises the following sections:





General and Theoretical Studies
Policy and Strategy
Key Studies
Additional Research Findings

Decisions
Planning
Framework

Key Considerations
Role of Centres in an Urban Network
Local

Regional

Priorities for Welfare (Affordability/Budget, Diet,
Shopping patterns)
area

Economy (Employment, Boost to local
economy, Clawback, Existing retail
structure)

Research References
PPS6, SPP8
Guy
Cummins et al.

St Rollox, Glasgow
Seacroft, Leeds
Newcastle
Hitchman et al.

Cummins et al.
Dixon and Marston

Findings

USMs can be served by regeneration
initiatives which will either supply
their needs or draw them into the
wider urban economy. A brand
superstore would often for example be
expecting to draw trade from a wider
area.
It would seem that diet will not be
altered except for a very few particular
groups. A high proportion of shoppers
will be already shopping outside the
area in superstores but a new store can
clawback 30-40% of these. A
distinction between spend and
patronage should be made by store
type.
Existing retail structures should be
taken into account. These may be at a
low starting level and a new store will
have no significant negative impact
but actually boost local retail.
Multiplier effects might be expected
due to increased wealth through
employment. Much existing fabric is
unsuited to modern space

Types of
retail
development

Environment (Other projects to improve
environment, Travel options, Perception
of area)
Small scale
Large scale
Voluntary Cooperative, Neighbourhood
retailing, Discount Store, Superstore,
Shopping Centre

Organisation Single retailer

Multi Retailer

Partnerships, Recruitment, Training,
Community Relations, Planning Gain

Cummins et al.
Guy

Guy
Freathy and Hare
Wester Hailes
Lavin

Boarnet

Tesco Regeneration
partnership
West Quay
Mitchell and Kirkup

requirements.
Perceived health can be affected

Small community based developments
can meet specific local needs in terms
of service provision but are unlikely to
have a major regenerative impact on
the local economy or employment.
Larger retail developments are likely
to fulfil a wider range of objectives
particularly in area based terms.
Multi retailer developments will
involve a wider range of company
policies which are harder to integrate
with local objectives but not all single
retailer developments will match the
locality equally well.
Integrated training and recruitment
can be achieved so as to ensure those
in a community most in need of
employment are catered for. This
requires an understanding of skill
levels and socio-demographic
characteristics of potential or desired
workforce.
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